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STUDY PARTICIPANTS
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Total number of respondents 

23%
Participation percentage

Planning study participation 
typically runs 18%- 28%
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OVERALL OBSERVATIONS
• By far the number one reason for people to belong to     

San Jose is the community. This parish is a family!
• The school is known for its excellent academics and 

impressive teachers.
• Campaign materials will provide the parish a great 

opportunity to communicate the long-term vision to 
address the exciting growth of both the church and school.

• The campaign will include involvement from the Hispanic 
and other cultural/ethnic communities by tailoring methods 
of support to each community.

• The stained glass enjoyed almost universal enthusiastic 
support.

School renovation and 
upgrades to the interior 8.33

Church interior renovation 
and upgrades 7.22

Renovation of 
the parish hall 5.59

Construction of a 
new reception hall 5.18

WORD CLOUD
This word cloud represents 
the words most often used by 
respondents in the planning study 
to speak of our parish community. 
The size of each word reflects 
frequency of use, which means 
COMMUNITY is the word used most 
often. We can be proud of the fact 
that we’ve fostered a sense of family 
and belonging in our beloved San 
Jose parish community. “You belong 
here!” remains very true.

Respondents were asked to rate each priority as a high (10), medium 
(5), or low (0) priority. The responses were then tallied on a 10-point 
scale. Projects tested in planning studies that score a 6 or higher are 
considered a high priority. Projects between 4 and 6 are a medium 
priority. Anything below a 4 is considered a low priority. 



KEY RECOMMENDATIONS
• Based upon the positive results of the planning study, the 

Steier Group recommends that San Jose Catholic Church 
and School moves forward into the preparation phase of 
a 22-week capital campaign.

• Plan and host targeted donor cultivation events to share 
the broad vision for the parish. Take care to address the 
concerns shared during the planning study.

• Finalize campaign goals and consider a tiered campaign 
approach to recognize fundraising milestones realized 
during the campaign.

• Campaign leadership should involve representatives 
from the parish council, finance committee, the Knights of 
Columbus, other influential parish organizations and the 
culturally diverse communities that make up San Jose.

• Promote in-kind gifts. Options include construction, 
painting, plumbing, concrete, etc. Work with contractors 
to arrive at a dollar value for all in-kind work and promote 
those gifts to the entire parish.

88% of respondents will make a 
personal gift to the campaign, including 

96% of those interviewed.

KEY STATISTICAL FINDINGS 

121 respondents indicated they would 
serve in a leadership position. This is a 
very large number compared to most 
planning studies the Steier Group has 

conducted. It demonstrates a significant 
love for the community and an interest 
on the part of many to play their part in 
making the campaign a great success!

NEXT STEPS
Based on the positive results of the planning study, parish 
leadership has determined to move forward with a capital 
campaign to fund the projects tested in the study. The 
preparation phase of the campaign started on July 5 and 
the roll out of the campaign will come later this fall. Please 
stay tuned as more information is announced about this 
exciting moment in the life of our parish community!


